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Is it possible to ’sell’ welfare to EU 
consumers?
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Why?

We made seafood
• Healthier
• More sustainable
• Better quality
• Animal friendlier

But does the consumer know/care/pay?
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ETHICOD

• Integrated SEAFOODplus project
fish farming - consumer - sensory research

• The project design
• Product test (in-home situation)
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ETHICOD

• Integrated SEAFOODplus project
fish farming - consumer - sensory research

• The project design
• Product test (in-home situation)
• Attitudes and behaviour (questionnaire)
• Product variables (information)
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Information
Type: low stress
Amount: short
Source:  governmental 
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Results: Information source affects
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Results: reported source for welfare information
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Results: reported trust in sources of welfare 
information
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Results: consumers clustering on 
information use and trust
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Results: product perception per consumer group
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Results: Willingness to pay for governmental 
source of information per consumer group
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Conclusion
• Welfare information on or close to the 

package
• Use Government to control welfare
• Consumers that are using and 

enthusiast for information are willing to 
pay the most for this kind of 
information
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A better life with seafood…

www.seafoodplus.org


